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Letôs play!



We asked 100 physicians: 
Name the best way to market a 

primary care physician.

Á 1. Put an ad in the newspaper!

Á 2. Put an ad in the Yellow Pages.

Á 3. Put up a billboard.

Á 4. Send out a direct mail piece.

Á 5. Create a web site.



We asked 100 physicians: 
Whatôs the best way to market a 

new specialist?
Á 1. Put an ad in the newspaper!

Á2. Bring lunch to referring physiciansô 
offices.

Á 3. CME/Grand Rounds.

Á 4. Community presentation.

Á5. Donôt market them if they compete with 
me.



We asked 100 consumers:
What do you want from your 

doctorôs office?

Á 1. Ability to get in to an appointment 
when I want it

Á 2. Good customer service

Á 3. Minimal wait time

Á 4. Compassionate provider/good listener

Á 5. Good clinician



Trends in physician employment



Source: Health Care Advisory Board 2008 Survey on 
Physician Employment Trends; Innovations Center 
interviews and analysis.

PCP Employment Becoming the Norm
Hospital Investment in Primary Care Physicians, Practices Growing
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St. Anthonyôs Physician Organization 
(SAPO) Snapshot

Currently 67 providers in 10 specialty areas

Majority of physicians are Primary Care

Even split between men and women

54% under 40 years old; only 9% over 55

Fast growing group ïaveraging one provider 
start-up each month during the past year



SAPO Locations


