
Why Saint Louis University Hospital 

- When itôs Critical  ?

The Challenges:

Á356-liscened bed tertiary-quaternary urban, 
academic, level 1 trauma medical center

ÁSees multiple victims of crime, often in the 
news

ÁAging facility

ÁCompetes with other academic medical 
center and suburban hospitals in affluent 
areas



What does critical mean to you?

Á involving skillful judgment as to truth, merit, etc.; judicial: a 
critical analysis.

Á pertaining to or of the nature of a crisis: a critical shortage of 
supplies.

Áof decisive importance with respect to the outcome; 
crucial: a critical moment

Áof essential importance; indispensable: a critical ingredient.

Á Medicine/Medical. (of a patient's condition) having unstable and 
abnormal vital signs and other unfavorable indicators, as loss of 
appetite, poor mobility, or unconsciousness. 



The patient and family emotional 

connection to critical

ÁThey are always emotions that surround every 

level of hospitalization. Patients and family 

may experience one or more of these:

Ç Fear

Ç Confusion

Ç Helplessness

Ç Hopelessness

Ç Pain

Ç Depression



The Tagline truly says who we are

ÁHospital decision to focus on core business, 

create ñownershipò of that category

ÁNot trying to position ourselves as a hospital 

that offers retail medicine

ÁUsed to describe our level of care and 

expertise, our commitment to the highest 

medical standards.











Our marketing and outreach focus on 

expertise in high-end specialties tie in with 

critical image
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