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Build the best foundation

Optimize organic searches

Boost exposure with paid search

Go digital to expand your conversation 

network

Convert visitors to patients

Build a Strong Web Site

Organically Optimize it

Paid Search

Go Digital

Convert

Level 1

Level 2

Level 3

Level 4

Level 5
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Carol Dobies

Darrin Widick

ÅOwner, Dobies Healthcare Group marketing firm since 1992

ÅAdvisor to health systems, hospitals, quality alliances,

corporations 

ÅCreator of outcomes -oriented physician referral programs,

quality report cards, branding solutions and interactive

Web -based communications

ÅDeveloper of interactive and search engine marketing

services now in use across multiple hospital groups

ÅNearly 20 years of marketing and creative 

communications experience

ÅLeads SEM, SMO and digital media services for Dobies 

Healthcare Group through Group 3 Solutions 

ÅAmong the first 100 international Qualified 

Google Advertising Professionals when the program 

launched in 2005
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Implement all levels of SEM 

strategy (put the pyramid to 

work)

Integrate your SEM strategy with 

all other aspects of your on - and 

off -line marketing programs.

The Big  Picture4
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Beyond Impressions!5
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Build Brand Interest/Preference

Drive Lead Generation

(Patients, Referrals, Donors, Advocates)

Increasing Revenue/ROI



8 out of 10 have looked online for 

information on at least one of 16 health 

topics (Pew).

14.8 billion monthly search queries in US 

-- 64% Google

-- 21% Yahoo 

(comScore)

Nearly half of Americans are frequent 

Internet users (Gallop).

In the U.S., about one -in-four Internet users 

are using social networking sites (TAOW 

Advertising); 44% growth expected by 2013 

(eMarketer).

Why Market Online?6
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1. Ensure a good user experience

2. Serve up quality content

3. Make it easy for people to find you

4. Use offers and calls to action 

We get it.
SEM Principles7
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User-friendly architecture/ 

navigation

Valuable, extensive, targeted 

content

Quick to load, error -free

Attractive, not distractive, and 

cohesive design

Optimized for high search 

engine rankings

Level 1: Great Site8
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META Description, Keywords, Image Alt Tags

Keyphrase Intensive Content

Page Titles

Bold Words and H1s

Linking Strategies

Anchor Text

Level 2: Go Organic9

dobies.com



Balance SEO against site design

Optimize for Google first (the rest will follow) 

Use search -engine friendly architecture/navigation

Target a few keyphrases per page

Insert keywords where possible

using spam -free techniques

Use descriptive text

Populate meta and image alt tags

Hyperlink keywords to relevant

content (cross -linking)

Grow inbound links to improve popularity

Use PPC data to assist in organic optimization

SEO Tactics

Level 2: Go Organic10
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#1 ranked site for the term 

òchildrenõs hospitaló

Keyword rich URL

-- childrenshospital.org

-- hospital.com/brain -surgery

Multiple mentions of main 

keywords without stuffing

Attractive (not distractive) and 

cohesive design

Numerous links that pass home -

page PageRank to interior

Multiple topics with short copy

Calls to action

Level 2: Go Organic11
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Level 2: Go Organic

Google Cache
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