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About Greystone.Net

A Healthcare Internet business strategy development since
1996 and with over 250+ Hospital and Health System clients.

r

A Deep expertise in healthcare
I Administration, Hospital Operations and Planning
I Marketing and Public Relations
I Focused on Customer Relationships and Client Empowerment

A History of Hospital Web Site Education
I 13 years of Webmaster Workshops

I 14th Annual Healthcare Internet Conference, Las Vegas, November
2010
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Greystone has many healthcare system clients. These clients range from stand alone hospitals
such as Guthrie Clinic and EI Camino Hospital to medium and large multi-hospital systems such
as Sentara, St. Johndés Mercy and Aurora Heal th

Greystone for many years for a wide range of Internet development services.
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Academic Medical Centers

Greystone has over 40 university medical center clients and is the recognized leader in Internet

consulting and services in the US. |l n addition, G
i ncluding the top ranked in the country: Boston C|
Cincinnati Childrendés, Packard Childrends (Stanf ol
others.
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Other Healthcare Organizations

Due to Greystoneds hospital |l Nt ernet experience a

healthcare organizations develop their Internet plans and services. These include the
Association of American Medical Colleges, Joint Commission Resources, NACHRI and CHCA.

Physician group practices also use Greystone for their Internet support.
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Your Target Audience
Uses The Web
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Online Population Headlines

A As of December 2008 over 73% of American adults use the Internet
which equates to nearly 223 million American users (Nielsen NetRatings)

I About 145 million (or 65%) use the Internet on an average day.

A The Internet population has grown and broadband connections at
home have become the norm

A 80% of American Internet users have searched for health
iInformation and the percentage of Internet users who search for

health information has been stable over the past four years (pew
Internet)

A 7% percent of American adults search for health information on a
At ypi c@Ewvinemetgd ay

r

A New Pew Internet Healthcare stats



http://www.pewinternet.org/Reports/2009/8-The-Social-Life-of-Health-Information.aspx?r=1

Online Population Headlines, con o

A 66% of health seekers began their last online health inquiry at a search
engine; 27% began at a health-related Web site. (pew)

A 72% of health seekers visited two or more sites during their last health
Information session. (Pew)

A 48% of health seekers say their quest for information was undertaken on
behalf of someone else, not themselves. (Pew)

A 53% of health seekers report that their Internet session had an impact
on how they take care of themselves or care for someone else. (Pew)
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Online Population Facts, cono't

A What visitors want to do on a healthcare Web site: (Harris).
' Ask questions that doesnidw require a Vi s

1

I Schedule/Cancel appointments 71%
I Refill a prescription 71%
I Receive test/lab results 70%

A More than one-third (37%) are willing to pay out of pocket for the ability
to communicate online with their doctor, with the average price they are
willing to pay being slightly more than $10/month. (Harris)

www.greystone.net



Broadband Growth

r

A Approximately 77% of home Internet users i or 55% of all
Americans i have high speed access as of April 2008 (Pew)

I About 64% of rural Americans with Internet access at home have high
speed access

A This is a very fast uptake i to reach a 50% penetration: (Pew)

I VCR 14 years
i ColorTV. 18 years
i Cellphones 15 years
i Personal Computers . 18 years
i Broadband athome 5 years

www.greystone.net



Mobile Broadband Growth

A In Q4 2006, there were 854,000 unique

mobile broadband users. In Q4 2007, the
number was 2,168,000 17 a 154%
Increase in one year. (comScore, March 2008)

Today, post iPhone and other

smartphone explosions i there are more
than 46 million mobile broadband users,
predicted to grow to 140m by 2013. (Parks

Associates, January 2009)

62% of all Americans are part of the
wireless mobile population i partaking in

digital activities away from home or work.
(Pew Internet, March 2008)

The number of text messages sent and
received every day exceeds the
popul ation of the planet ¢&
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Online Usage

AAOnline users spend as muc
time surfing the Web as they do ®

h
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TV in t Queterrpsa@r®)t . 0 55 ,, 2.0 “Ii|
T o LTI [

Watching

. . Reading Reading Listening Going
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14 hOUI’S a Week on the [E Onling users [1 Intenzive TV viewars

M Intensive newspaper readers

[ Intenzive online users

Internet, which is equal to the
amount of time they spend
watching TV.

Source: JupiterRescarch

I In comparison i during an

average week 1 they spend: eaeaiasaseassessasassassessseEsasaseAsseEsASAESAsAseEsAsseRsasesas :
: Marketers spend 6% or less of their
A One hour reading magazines : dollars on online activities. Given

A’ Two hours reading newspapers i the current usage and trends, is this
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Social Media and Web 2.0

A A catch-all phrase to describe a wide range of online activities and

applications. Think collaboration, networking and user-created
content.

0

a cove ng a e
nd mer gi t

ne
o f or

ro W gen
ng m t he
I Uses collective intelligence

I Provides network-enabled interactive services

T Gives users control over their own data.

A Think of:
I Social networking and blogs
I Podcasts and vodcasts

I Mobile messaging

I Wikis
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Social Networks

Just under half of Americans (48%) have either a MySpace,
Facebook or LinkedIn page, with 16% updating their page at least
once a day (The Harris Poll, April 16, 2009)

I Four times as many as three years ago, but much less than the 65% of
online American teens who use social networks.

Social networks and blogs are now the 4" most popular online
activity (ahead of personal email). (nielsen online, March 2009)

ATi me spento on these sites I s gt
Internet rate, now accounting for almost 10% of all time spent on the
Internet. (Nielsen online, March 2009)

One in every 11 minutes online is accounted for by social
networking.
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Social Networks, c on

As of December 2008, 11% of online American adults said they use
Twitter (or another microblogging site) to share updates about
themselves or to see the updates of others. (Pew internet Feb 2009).

Mobile is playing an increasingly important role in social networking,
In the US, 19% of social networking site visits are from a mobile
device. (Nielsen Online, March 2009)

Wireless Internet users are also more likely to be users of Twitter
and other status updating services. Twitter users are more mobile in
their communication and consumption of information. 76% of Twitter
users use the Internet wirelessly. (Pew internet Feb 2009).

According to Nielsen Online, NnSoc
rapidly, it is evolving T both in terms of a broader audience and
compelling new functionality. o
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Video Sharing Web Sites

A In March 2009:

I American Internet users viewed 14.5b online

videos —
A Up 32% since March 2008 YouQuiL:

Broadcast Yourself™

I Google continues to have the most visits i )
5.9b (41% market share). YouTube GQﬁUS[e
accounted for 99% of Goog B

I Fox Interactive Media ranked #2 with 437m
video visits a day (owner of MySpace) with
3% market share.

I Hulu broke into the top 3 video viewing
properties with 380m visitors.

16
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Video Sharing Web Sites

A In March 2009:

1 77.8% of American Internet users viewed

online videos, each averaging 97 videos that >

month. V(i1 Tube

Broadcast Yourself™

I Average video session duration was 3.4 oo
minutes. Gqﬁugle

I Americans averaged 5.7 hours of online video
watching during the month.

NEWS (<!

( BRATAA",

YAaHOO! vibEo
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Degree:
Title:

Interest/ Specialty:

Advanced Degree:

Residency:
Fellowship:
Email Address:
Specialties:
Board Certified:

Language(s):

Curriculum Vitae
M.D.

- Associate Professor

- Director of Adult Cardiac
Catheterization Labs

- Director of Interventional Fellowship
Program

- Interventional cardioclogy

- Coronary artery disease
ASD/ PFO closure

- Hypertrophic cardiomyopathy
Alcohol septal ablation

- Pacemakers

M.D. awarded by Bowman Gray
School of Medicine at Wake Forest
University, 1990

Medical University of South Carolina
Medical University of South Carolina
nielsenc@musc.edu

Cardiology

- Internal Medicine:Cardiovascular
Disease

- Internal Medicine:Interventional
Cardiology

English

Integrating Video and Audio

Mielsen

MUSC Cardiology Associates

East Cooper Medical Arts
Center Suite 201

1280 Johnnie Dodds Bhvd.
Mt. Pleasant, SC 29464

=

&= map
Related Videos for Dr.
Christopher D. Nielsen

% Chest Pain- What to Expect
When You Come to the ER

Related Podcasts for Dr.
Christopher D. Nielsen

% Heart Sounds with Or. Chris
Niglsen: Stents and
Management of Heart

Dizesze

Video and audio
podcasts linked

to each
physician profile.
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Hospitals Are
Leveraging the Web
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Hospitals are Strategically Embracing the Web

A User-focused sites

A Strategically developed content and functionality
I Contextually integrated information
I Persuasive architecture
I Preferred paths

\

AEvolved fcalls to actionbod

A Improved search engine performance
I Organic Search performance
I Paid performance

A Leveraging Web 2.0

www.greystone.net



1. Sites Should Be User-focused

Anticipate what the target audience wants.
Adhere to Web Usability guidelines
Ask the target audienceédondt ass

Dondt force your organizational P
unknowing public.

> v v D
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Who Has the Best Path

r

AlLetds play a game

You are traveling and you need a cup of coffee.
A How do you find the closest cup of joe?

r

A Dunkind Donuts v Starbucks

www.greystone.net



ouuxm' SLHBE

DONUTS AMERIGA RUNS N DUMKIN'

HOME FRANCHISING STORE FINDER HELF YOUR ACCOUNT/ FROFILE CHECKOUT SIGN IN NUTRITION

q FULL-FLAVORED REFRESHMENT

Enjoy full-flavored Iced Coffee from the folks who proctically

invented it—Dunkin’ Donuts. We double-brew our Iced Coffee so it

s rich, deliciot iste. Choose from a variety of flavors for

FIND A STORE »
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https://www.dunkindonuts.com/

site map . nutrition . international . customer service . search . your account

Store Locator
|Enter Location [0 |

Advanced ‘

our coffees our stores starbucks card athome for business aboutus shop online

Iced Brewed Coffee

Stay refreshed
with this lightly

sweetened brewed
coffee over ice.

3.

. Y - N
TOP HEADLINES | » Starbucks Increases Commitment to Supporting Coffee Farmers and Communities; Announces New E...

QUICK LINKS SOCIAL RESPONSIBILITY REPORT CARLY SIMON’S
NEW ALBUM
» Starbucks Card Balance Activities and goals Relax this summer with
» Reload Starbucks Card for the future. S the new Carly Simon
» Starbucks Entertainment > album, This Kind of Love,
» Nutrition filled with emotion and
¥ Brazilian influences.

» LEARN MORE » LEARN MORE
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Who Has the Best Path

r

AlLetds play a game

Your daughter has been diagnosed w
gastroenterologist.

A Your insurance is accepted by all major hospitals in the city. How
do you a) find out more about pancreatitis and b) find appropriate
medical care?

LINK

LINK

>
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Clinical For Patients
Services i & Families

B1” s Healing Fun

B1' s Charitable Foundation
gives $150,000 for new
Children’ = playground.

Stem Cell Announcement

Researchers at Children’s
will attempt to create human
embryonic stem cells using
nuclear transfer.

All Grown Up at Children’s
Drs. James Mandell and Dan
Migrin appear with &rthur the
Aardwvark on the cover of
Mast Wired magazine.

Happy Birthday, Waltham!

o) International Wisiters © [ Request an Appointment | F Directions

Search this site G0

ABOUTUS  FIND A SPECIALIST  LOCATIO

For Health

i Research
i Professionals

Children & Nurses
i t

al Boston

both

At Children's H
we build futures

Children’s Publications

Dr. Ferber's new sleep tips

In a revision of his bestzeller, "Salve Your
Child's Sleep Problems,"” Dr. Richard
Ferber suggests ways to help children
slesp.

Mix 98-5 Cares for Kids Radiothon
Thursday, July 13 & Friday, July 14 - Tune
in te the annual Mix 98-5 broadcast
featuring live interviews and music
montages about Children's Hospital
Boston.

Meet Our Patients

h__. A new type of organ transplant

My Child has:

or find by letter: A-F G-L M-R 5-Z

Learn about our
waorld-class nursing team

Research

Incredible images

Check cut these beautiful
photographs of stem cells,
muscle cells and heart tissue.

East meets West

A Children's researcher
investigates traditional
Chinese medicines.

Just for Kids

Childreris
Hospital g

Bostn_g

| w
<

ﬁ Internet




2. Make Your Content Strategic

A Anticipate what the user wants to know and do.

A Based on the selected clinical topic

What are your services and programs that they would want to know
about?

What actions would they like to be able to take?

What path to additional content and action steps would they want to
follow?

A Also known as:

Persuasive Architecture
Integrated Content
Smart Content
Preferred Paths
Conversion Rate
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